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Undergraduate Student Electronic Portfolio Manual 

Department of Communication 

230 Neff Hall 

2101 E. Coliseum 

Fort Wayne, IN 46805 

(This Portfolio Manual is intended for students who declared COM as a major during 

the fall 2014 semester, or after.) 

 

(If a COM major was declared prior to the fall 2014 semester, please refer to the 

earlier edition of the Portfolio Manual.) 



Portfolio Overview 

 

Welcome to the Department of Communication at IPFW! You are receiving this electronic 

portfolio manual because you have chosen to major in Communication at IPFW. This manual 

will help you prepare for two very important days, graduation day and your first day on a new 

job or in school as a graduate student! To graduate with a degree from the Department of 

Communication (if you declared your major in 2009 or after), you must submit a complete 

electronic portfolio and earn a grade of C- (1.7) or better.  

 

In the pages that you follow, you will find (a) an explanation of the purposes and benefits of an 

electronic portfolio, (b) a brief description of an electronic portfolio and the sections to be 

included in your portfolio, (c) a list of departmental objectives for the four concentrations, and 

(d) an overview of other portfolio related requirements. Please note: it is not the purpose of this 

manual to inform you of how to use technology and/or software to help you design your 

portfolio. Such information will be provided during your studies, as explained in the portfolio 

related requirements section of this manual.  

The primary purposes of the portfolio are: 

 To assist you in articulating to potential employers and/or graduate schools the 

knowledge and skills that you have obtained during your tenure at IPFW. 

 To demonstrate your learning in the classroom, in addition to other aspects of your life, 

including work, volunteer, and/or community experiences. 

 To assist the Department of Communication at IPFW with assessing the curriculum and 

achievement of departmental objectives and goals for graduates. 

The benefits of the portfolio are: 

 To generate a set of products that you can use when developing your resume, searching 

for a job, and applying to graduate school. 

 To track student learning outcomes and those needing improvement. 

 To assess student competencies without standardized testing during undergraduate 

studies. 
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What is an Electronic Portfolio? 

An electronic portfolio is a modern way for you to document what you’ve learned during your 

tenure at IPFW and how your education aligns with your professional goals. You will construct a 

webpage that will serve as your electronic portfolio; and at the end of the course, the portfolio 

will be submitted as a file to the instructor’s flash drive/external hard drive. In the words of John 

Dewey, “Education is not preparation for life; education is life itself.” Encapsulated in Dewey’s 

words, learning is not limited to the classroom, but occurs at work and through our involvement 

in other life experiences. As a result, the Communication Department faculty recommends you 

include artifacts from your classroom experiences and other life experiences in your portfolio.  

You will need to include two sections in your electronic portfolio: Section I: Homepage and 

Section II:  Objectives.  A brief description of each section is offered below.  

 

Section I: Homepage 

In this section, you will: 

 Introduce yourself by providing a professional picture, your name and contact 

information. 

 Provide a personal statement of professionalism (i.e., what it means to be a professional 

in your desired field).  

 Provide an overview of your professional goals (i.e., what you hope to accomplish as a 

graduate of the Department of Communication at IPFW). 

 Provide an electronic copy of your resume or curriculum vita.  (This will be added to 

your portfolio in COM 308.) 

 

Section II: Objectives 

In this section of your portfolio, you will articulate and provide evidence of how you have 

satisfied each of the objectives set forth by the department.  (See the complete list of objectives 

on pages 5-12.)  Each objective should be clearly listed.  With each objective: 

 Write a reflection paper (approximately a paragraph or ½ a page) for each departmental 

objective.  In your reflection, you will want to specifically reference how the artifact that 

you are submitting demonstrates your competency of that learning objective. 

 Provide an artifact that demonstrates your competency of that objective(s).  
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o Artifacts from a classroom experience could include, but are not limited to; 

written assignments, recorded presentations, PowerPoints from presentations, 

examinations, and/or quizzes. 

o Artifacts from work/life experiences could include, but are not limited to; a 

job description in addition to an evaluation from a superior and/or a work 

project (i.e. multi-media presentation, video clip, brochure of project, 

presentation PowerPoints), copies of publications, writings, or drawings, 

newspaper articles written about a project, letters confirming your 

participation with service organizations, and/or photos of items you built or 

created along with certification that the item pictured was your work. 

o Please note:  First, one artifact may demonstrate several objectives.  Second, 

more than one artifact could be used for one objective.  (For example:  

Objective #6:  One artifact demonstrates reading and speaking, and another 

artifact demonstrates writing and listening.)  
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Student Learning Objectives 

 

Outlined below is a description of the objectives set forth by the Department of Communication 

at IPFW for all graduates of Communication, as well as the following concentrations:  (1) 

interpersonal/organizational, (2) media and culture, (3) multimedia newsgathering and reporting, 

and (4) rhetoric and public advocacy. Below, you will also find a list of courses associated with 

the objective where you may have accomplished each objective. Objectives one through seven 

apply to all Communication majors (regardless of concentration), and courses in bold are 

required of all majors.  

 

B.A. in Communication 

Concentration:  Interpersonal and Organizational Communication 

The Interpersonal/Organizational area of concentration is designed to educate students to become 

better communicators in both personal and professional contexts. Students learn about conflict 

management, group interaction, leadership, gender communication and intercultural 

communication, as well as organizational practices and relational dynamics. The concentration 

prepares students to work in a variety of areas (depending on the minor chosen) including: 

 Government 

 Not-for-profit 

 Sales 

 Law 

 Public and social service 

 Public relations 

 Human resources 

 Business communication 

 Industry communication 
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COM graduates with an interpersonal and organizational concentration will be able to: 

 

Objective Classes where this objective should be met 

1. Articulate the historical traditions of the 

discipline 
101 

2. Demonstrate an awareness of and skillful 

use of technologies relevant to their 

major 

120, 308 

3. Explain communication concepts and 

theories relevant to their major 

101, 203, 212, 300, 303, 310, 313, 318, 320, 

324, 325, 372, 375, 40101, 410, 423, 42801, 

471  

4. Explain, apply, and evaluate the 

processes involved in productive conflict 

in the contexts (e.g. interpersonal, small 

group, organizational, mediated, public) 

relevant to their major 

212, 303, 310, 318, 320, 324, 325, 372, 375, 

410, 423, 42801, 471 

5. Demonstrate awareness of diverse 

perspectives 

101, 203, 212, 303, 310, 320, 325, 372, 410, 

471 

6. Read, speak, write, and listen 

competently 

101, 203, 212, 300, 303, 308, 310, 313, 318, 

320, 325, 372, 40101, 410, 42801, 471 

7. Demonstrate the ability to be a critically 

engaged citizen 

300, 303, 318, 375, 410, 423, 42801, 471, 

490, 499 

8. Evaluate interpersonal and/or group 

interactions 

212, 310, 313, 318, 320, 324, 325, 372, 375, 

40101, 410, 423, 42801, 471 

9. Communicate competently (effectively, 

appropriately, ethically) interpersonally 

and/or in groups 

212, 303, 310, 318, 320, 325, 372, 375, 

40101, 410, 423, 42801, 471 
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B.A. in Communication 

Concentration:  Media and Culture 

With a concentration in Media and Culture, students will learn both the history and practices of 

media, meaning-making, and media industries from local to global levels.  Students will develop 

understanding, insights, and practical skills necessary to an expanding and changing job market. 

This broad base integrates a variety of contexts including professional as well as advanced 

academic work.  The minor that the students choose to pair with this concentration will be 

particularly important to help the student build specific skills in:  

 Media analysis 

 Media production 

 Writing for mass media 

 Public relations 

 New media 

 Audience research 

 Other careers within the media industries 
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COM graduates with a media and culture concentration will be able to: 

 

Objective Classes where this objective should be met 

1. Articulate the historical traditions of the 

discipline 

101, 330 

2. Demonstrate an awareness of and skillful 

use of technologies relevant to their 

major 

120, 140, 308  

3. Explain communication concepts and 

theories relevant to their major 

101, 140, 203, 248, 300, 327, 330, 338, 

40400, 421, 422, 443, 448, 463, 475  

4. Explain, apply, and evaluate the 

processes involved in productive conflict 

in the contexts (e.g. interpersonal, small 

group, organizational, mediated, public) 

relevant to their major 

330 

5. Demonstrate awareness of diverse 

perspectives 

101, 203, 236, 250, 327, 330, 338, 40400, 

421, 422, 448, 463, 475  

6. Read, speak, write, and listen 

competently 

101, 203, 236, 248, 250, 300, 308, 327, 329, 

330, 338, 40400, 421, 422, 448, 463, 475 

7. Demonstrate the ability to be a critically 

engaged citizen 

300, 327, 40400, 422, 448, 475, 490, 499 

8. Identify and analyze the interrelation 

among media economics and relevant 

institutions and agencies 

250, 327, 329, 330, 40400, 422, 443 

9. Critically analyze media and public 

communication 

140, 236, 248, 250, 327, 338, 40400, 421, 

443, 463, 475 

10. Identify and analyze instances of the 

interdependent relations between media 

and society 

236, 250, 329, 330, 40400, 443, 475 

11. Demonstrate a basic understanding of 

the terminology of mediated and public 

communication 

140, 248, 327, 330, 338, 40400, 421, 422, 

443, 448, 463 

12. Identify and analyze the form, structure, 

and techniques of mediated or public 

texts in their entirety, and consider how 

they function in a larger context 

140, 248, 338, 421, 422, 443, 463 
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B.A. in Communication 

Concentration:  Multimedia Newsgathering and Reporting 

This concentration is designed to provide students with theoretical, conceptual and practical 

skills that they will need as a consumer and practitioner of journalism, and to enable students to 

fulfill their responsibilities as citizens in a self-governing democracy. The area will prepare 

students with essential skills for today's digital media environment.  Students will learn how to:  

 Research, write, interview and produce news content, including written, audio and video 

components, for newspapers, magazines, television, radio and the Internet, including 

Web sites and social media 

COM graduates with a multimedia newsgathering and reporting concentration will be able 

to: 

Objective Classes where this objective should be met 

1. Articulate the historical traditions of the 

discipline 
101 

2. Demonstrate an awareness of and skillful 

use of technologies relevant to their 

major 

120, 140, 308, 317, 332, 33501, 358, 41401 

J201, J210, J310, J315   

3. Explain communication concepts and 

theories relevant to their major 
101, 140, 203, 300, 332, 33501, 352, 358, 

41401 

J310, J315 

4. Explain, apply, and evaluate the 

processes involved in productive conflict 

in the contexts (e.g. interpersonal, small 

group, organizational, mediated, public) 

relevant to their major 

J200 

5. Demonstrate awareness of diverse 

perspectives 
101, 203, 250, 317, 33501 

J200, J201 

6. Read, speak, write, and listen 

competently 
101, 203, 250, 300, 308, 317, 33501, 352, 

358, 41401 

J200, J201, J310, J315  

7. Demonstrate the ability to be a critically 

engaged citizen 

300, 358, 490, 499 

J200, J201 
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8. Understand and apply the principles and 

laws of freedom of speech and press, for 

the country in which the institution that 

invites ACEJMC is located, as well as 

receive instruction in and understand the 

range of systems of freedom of 

expression around the world, including 

the right to dissent, to monitor and 

criticize power, and to assemble and 

petition for redress of grievances 

250, 352 

9. Demonstrate an understanding of the 

history and role of professionals and 

institutions in shaping communications 

250 

10. Understand concepts and apply theories 

in the use and presentation of images and 

information 

140, 332, 41401 

J210, J310 

11. Demonstrate an understanding of 

professional ethical principles and work 

ethically in pursuit of truth, accuracy, 

fairness and diversity 

140, 317, 332, 33501, 358, 41401 

J200, J201, J210, J310, J315 

12. Think critically, creatively and 

independently 

140, 317, 332, 33501, 352, 358, 41401 

J200, J201, J210, J310, J315 

13. Conduct research and evaluate 

information by methods appropriate to 

the communications professions in 

which they work 

317, 33501, 352, 358, 41401 

J200, J201, J210, J310, J315 

14. Critically evaluate their own work and 

that of others for accuracy and fairness, 

clarity, appropriate style and 

grammatical correctness 

140, 317, 332, 33501, 352, 358, 41401 

J200, J201, J210, J310, J315 
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B.A. in Communication 

Concentration:  Rhetoric and Public Advocacy 

A concentration in rhetoric will provide students with the tools to read, analyze, and criticize 

human discourse in relationship to persuasion. The pursuit of encouraging students to be more 

actively and critically engaged citizens is foundational to this emphasis.  Grounded in 

argumentation and the symbolic dimensions of discourse, students within this concentration will 

learn both ancient and contemporary rhetorical theories. The ability to evaluate communication 

in its diverse formats prepares students (in combination with other majors and minors) for 

careers in:  

 Law 

 Higher education 

 Social and political activism 

 Speech writing 

 Film making 

 Business  

COM graduates with a rhetoric and public advocacy concentration will be able to: 

 

Objective Classes where this objective should be met 

1. Articulate the historical traditions of the 

discipline 

101, 312, 401, 44001 

2. Demonstrate an awareness of and skillful 

use of technologies relevant to their 

major 

120, 140, 308, 44001 

3. Explain communication concepts and 

theories relevant to their major 

101,140, 203, 210, 300, 312, 313, 314, 316, 

318, 401, 422, 44001, 463, 471 

4. Explain, apply, and evaluate the 

processes involved in productive conflict 

in the contexts (e.g. interpersonal, small 

group, organizational, mediated, public) 

relevant to their major 

210, 316, 318, 471 
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5. Demonstrate awareness of diverse 

perspectives 

101, 203, 210, 312, 314, 316, 401, 422, 

44001, 463, 471 

6. Read, speak, write, and listen 

competently 
101, 203, 210, 300, 308, 312, 313, 314, 316, 

318, 401, 422, 44001, 463, 471 

7. Demonstrate the ability to be a critically 

engaged citizen 

210, 300, 312, 314, 316, 318, 401, 422, 

44001, 471, 490, 499 

8. Identify and apply the various concepts, 

processes, contexts, and theories of 

rhetoric 

312, 401, 422, 44001 

9. Discuss the ethical responsibilities of the 

rhetor and the rhetorical critic 

140, 210, 300, 312, 314, 316, 318, 401, 

44001, 471 

10. Analyze various rhetorical discourses to 

become informed, critical receivers of 

persuasive messages in their professional 

and everyday lives 

140, 210, 312, 313, 314, 316, 318, 401, 422, 

44001, 463 

11. Recognize the relationships that exist 

between rhetoric, critical thinking, and 

democracy 

210, 312, 314, 316, 318, 401, 422, 44001, 

463, 471 

12. Develop and deliver strategic messages 

that employ effective techniques for 

advocacy and are tailored to specific 

audiences in deliberative forums 

140, 210, 312, 313, 314, 316, 318, 401, 422 

13. Form judgments about the significance 

of rhetoric for understanding social and 

political issues and about the value of 

rhetoric for citizens 

210, 312, 314, 316, 318, 401, 44001, 463, 

471 
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Other Portfolio Related Requirements—Getting You to Graduation 

 

As a Communication major, you’re required to take three courses that are designed to help you 

successfully translate the knowledge you’ve obtained as a Communication major to your desired 

professional field. In each of these courses, time will be dedicated to your portfolio. A brief 

description of each of these courses (as stated in the course bulletin) is provided below, in 

addition to a notation about the emphasis on the portfolio you can expect in each of the courses.  

 

COM 12000:  Introduction to Communication Technology and Communication Fields 

This is the first of a series of three courses that all Communication majors at IPFW entering Fall 

2006 and after are required to take. The applied portion of this course will introduce students to 

technology and software that is desirable for communication professionals. This course will also 

provide students with an overview of the general fields to which their degree will most likely 

lead them. Students can also expect an introduction to the portfolio and its role in their 

successful graduation from the Department of Communication.  Students must earn a final 

course grade of a C- (1.7) or better. 

 

COM 30800:  Applied Communication 

This course explores the varied fields of communication. Students will be exposed to varied 

fields where they may utilize their degree. Students will also learn and practice job-seeking skills 

including job search, resume and cover letter preparation, and interviewing protocol and skill. In 

this course, students will also submit their electronic portfolios for a mid-career assessment. By 

the end of the class, students will have updated their portfolios to include work from other mid-

level classes, as well as resumes created in the class.  Students must earn a final course grade of 

a C- (1.7) or better.   

 

COM 49900:  Capstone Seminar in Communication 

Communication 49900 is the capstone course for communication majors. This course will 

provide students with the opportunity to complete and present their academic portfolios; 

demonstrate proficiency in oral, written, and mediated communication skills; synthesize what 

they have learned in the degree program; and determine how they might apply their knowledge 
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and skills to both professional and personal lifelong learning situations.  By the end of this 

course, students will submit their final electronic portfolio to the section instructor, who will 

grade the portfolio. The final portfolio will be submitted in two formats: as a webpage and as a 

file to the instructor’s flash drive/external hard drive. Students must complete their portfolio, and 

earn a final course grade of a C- (1.7) or better. 

 

What will the department do with your submitted and graded portfolio? 

Undergraduate programmatic assessment will take place every other year with the evaluation of 

undergraduate portfolios required in COM 49900. These portfolios will be gathered each 

semester, by randomly drawing 25% of portfolios from the COM 49900 class (stratified to match 

the four concentrations proportions for that year).  Faculty will assess portfolios every other year.  

Portfolios will be assessed according to the objectives for all majors as well as the objectives 

specific to each concentration. The faculty will use a rubric designed to evaluate how well the 

portfolios show mastery of the objectives. 

 


